TODD LAWSON CREATIVE

Providing creative TLC since 2001.

“


http://www.toddlawsoncreative.com/
http://www.toddlawsoncreative.com/

TIMELINE

Chief Creative Oftficer | Vicimus 2019-Present

VP, Creative Strategy | Vicimus 2017-2019
Creative Director | Strategy Mob 2015-2017
Chief Creative Officer | Dashboard 2015-2017
Associate Creative Director | Grey 2012-2015
Senior Art Director | Grey 2010-2012

Senior Art Director | Dashboard 2007-2010

Art Director, Designer, lllustrator, 3d Artist & More

| Various Firms 2001-2006

ToddLawsonCreative.com
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AGENCY

-SIDE -

Clients/Brands I've helped: Abreva, AXE, ATI, Atlanta Magazine,
BlackBerry (RIM), Blue-Kote, Bombay Sapphire, Breathe Right, Bumper,
Burlington Ribfest, Canadian AutoShow, Canadian Online Gamers
Network, CDRS Hamilton, Corus, CosmoTV, Cruzan Rum, CCSC,
Diageo, Dofasco, Débaufré, Eli Lilly Cymbalta, Euroglass, Exclaim,
Fortune Magazine, GSK, GloveboxCMS, Grape-Nuts, Great Grains,
Guinness, Hellmann's, H&R Block, Home Hardware, InBurlington,
LCBO, Milk, Nissan Canada, Ontario Toyota Dealers Association,
Ovarian Cancer Canada, Playtex, POST Cereals, Pronamel, Sagicor
General Insurance, Sensodyne, Scotiabank, SevenStar Sports,
Shreddies Cereal, Sunlight Laundry, Suburban Ford, Sunveil Sunwear,
Swiss Herbal, Toyota Canada, the Toronto Jewish Film Festival,

Vaseline, Wrigely's Juicy Fruit and W-Network (partial list)

Awards & Accolades: 50+ awards national and international for
marketing, branding, illustration and design including Cannes Lions,

CAs, Cassies, Pencils and top 15 Strategy Art Director rankings.

ToddLawsonCreative.com



Marketing

Branding, Advertising, Design
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Breathe Right
Sleep Clinic

« The BreatheRight Sleep
Q@  resnuanra zon Clinic app was designed to

Breathe
BRight

Sleep Clinic

Breathe
BRight

Sleep Clinic

TOUCH THE GRAPH

Sie = enlighten a snorer, to build
E 3 empathy and support for their
;%iﬁ; ~"‘} ol | bedmate (the snoring “victim”),

and finally give the bed mate
real, tangible proof to their
snore-denying partner.

EEEEEE O PEAK SNORE H RATING
UP AT:

© NO SNORE DETECTED

ooooooooooo

MY SLEEP HISTORY v

NATIONAL SNORE SCORE v

« App recorded snores and
played them in paid radio and
digital media. Included App
design, TV spot, in-store POP,
digital and radio.

View Case Study and campaign details on my site:
https://www.toddlawsoncreative.com/gsk-breathe-right-snore-app-campaign/

ToddLawsonCreative.com
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MISSING ™
CHILDREN

SOCIETY OFSCANADA

ValuableProject.ca

The first hours after a child goes messing
are crucial - 50 we neod 10 let as many DONATE YOUR

f o™

View Case Study and campaign details on my site:

Milk Carton 2.0

* Instead of an ad campaign we created
Milk Carton 2.0: The World’s Most
Valuable Social Network - a series of
web and mobile innovations on social
platforms that created a new media
channel for sharing missing child alerts
and involving the public in the search.

* Results: Created a new media channel
that reached 70% of all Canadians at no
paid media cost. Directly responsible
for assisting in the rescue of 6 missing
children in the first 5 months alone.

https://www.toddlawsoncreative.com/the-worlds-most-valuable-social-network/

ToddLawsonCreative.com
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Now new Grape-Nuts Fit is helping you conquer yours.
| ROLLOVER TO LEARN MORL o g

What's Your Mountain?
60 years ago Grape-Nuts helped Sir
:  Edmund Hillary conquer his mountain,

Now new Grape-Nuts Fit Is helping

View projects on my site:
https://www.toddlawsoncreative.com/category/grape-nuts/

Grape-Nuts

« US Branding, multiple TV
campaigns, digital
campaigns, microsites,
in-store, contests & social

ToddLawsonCreative.com
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Autoshow.ca

« Complete 2017 rebuild, 2018
updates, 2019 refresh of The
Canadian International
AutoShow Online Portal into a
robust and informative site for

Thank you for joining us!
We hope 1o see you next year at the AutoShow

content, show schedule,

the line up. g . .
Buy online. features, exhibitor information,

-

Plar Your Vst Jor Neat Years Show

o ; media releases and more. Built
L~ AP '.A(‘e -5 S0 0 SENSR

to both deliver entertainment

Features and and funnel consumers to

Promotions

purchase tickets online.

Read Case Study and campaign details on my site:
https://www.toddlawsoncreative.com/autoshow-ca/
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View projects on my site:
https://www.toddlawsoncreative.com/category/guinness/

Guinness

TV campaign & spot,
ambient advertising and
OOH advertising

ToddLawsonCreative.com
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' viciMUuT Products ~ Services OurWork About Resources Contact REQUEST A DEMO . 1866503 6354 ::[ﬂ::o oo@@

FAST. EFFECTIVE.
THE FUTURE OF
AUTOMOTIVE TECH.

We are Vicimus

GETTO KNOW US

FAST. EFFECTIVE.
THE FUTURE OF

View Vicimus brand projects on my site:
https://www.toddlawsoncreative.com/website-vicimus-com-2020/

VICIMUS.COM

e |n late 2019 we started a large
effort to relaunch the
Vicimus.com website as a
better representation of our
company, products, services
and industry credentials. The
resulting website launched in
March 2020 and was created
by a small team of 4 while still
working on other daily tasks,
projects and requests.

e My Role: Creative Direction,
Project Oversight, Copy

ToddLawsonCreative.com
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Dealer Hero Stori...

Ji

Bumper How-Tos

v Show more

SUBSCRIPTIONS

o Popular on YouT...
6 Music

e Sports

° Gaming

MORE FROM YOUTUBE
3 YouTube Premium
i  Movies & Shows
%  Gaming

(te)) Live

Search

HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT
Uploads PLAY ALL =" SORT BY
~ .
MARCUS ' Tricia Haldane
G R e et Petermercs Mge:
A3 E
Bumper - Increasing Sales in Marcus: A Real-Life Dealer Tricia Success Story Ottawa Auto Show Dealer Stacy: A Real-Life Dealer
Every Department Hero Story 52 views - 3 months ago Talk Hero Story
4 views * 3 hours ago 7 views + 1 month ago 38 views + 3 months ago 49 views * 4 months ago

Vicimus.com

Mty Bvemnes Gormerutimg
vy 1 w0y eyt

CLOVEROX

Bumper Success Story Dan; A Real-Life Dealer Hero Mary: A True Dealer Hero Marco Mantenuto on selling Nada 2018

122 views + 5 months ago Story Story Bumper 62 views * 9 months ago

49 views + 6 months ago 88 views + 7 months ago 99 views + 8 months ago

Brock Askin
ap d Monogy Greg Carrasco

Brock Askin on Bumper by Greg Carrasco discusses Vicimus is a Preferred Nissan ~ NADA 2018 Vicimus Booth Marco Mantenuto NADA

i il
Vicimus Bumper from Vicimus Vendor Tour 67 views 10 months ago
89 views + 9 months ago 218 views * 9 months ago 59 views « 9 months ago 111 views * 9 months ago

ﬁ

Video and Film Content Production and Direction
https://www.toddlawsoncreative.com/film-direction/

Film & Content

e Variety of video projects for
everything from lead
generation, product
marketing, master brand
awareness, industry tips and
strategies and more. All
produced in house.

ToddLawsonCreative.com
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mjin
BUMPER

AUTOMOTIVE
MARKETING PLATFORM
Increase Revenue in

Every Dopartment,

Every Month.

'ST MAKE
\DLINE.
IT.

View :15sec spot and campaign material on my site:
https://www.toddlawsoncreative.com/campaign-try-bumper-tear/

Bumper Campaign

« Automotive retail lives in a 30

day cycle. Each month they
work to hit their targets and
push the latest store or
manufacturer offers. When
the month ends, they do it all
over again and missing your
target when you are in a
large purchase industry
means a lot of pressure to
make sales and complete
repair orders if you want to
keep your job.

ToddLawsonCreative.com
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. APREVENUE (TE 35 =

/7 -\NJREVENLIJE x NADA 201 9
TAKE BACK YOUR TIME WITH ;

ONE PUSH-BUTTON EASY TOOL f"1gj;,- 2 T groa Campaign

DEMO NOL BEFORE JOUR COMPETITORS FIND US ATNADA, ~ [ ADDREVENUE

N B\ ‘IhIDlY/L‘\H-tVI

DATA IN.

NG é . | \ o _ﬂ W'N JOUR OLJN « 2019 creative for the NADA
hi L A " e | DY N” _END N 2 ' Conference & Expo. Work

' = included: paid media (print,
digital, social), published
articles, online blogs,
multiple direct campaigns
from Bumper itself to

conference registered

attendees (Direct mail, email,
personal web page), updates
to the Vicimus website, an

NADA splash page, booth
material.

National Trade-Show, Websites, digital & traditional campaigns
https://www.toddlawsoncreative.com/vicimus-nada-2019-marketing-plan/
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dviCiMurs ()ploglc Home At the Show VP Party Soutions Contact Us 1(866) £03 6354

S £&) Sales
—= Customer Retentlon
e Solve Problems. .- i

_—<
Customen Management

NADA 2018
Campaign

Useq Vehicle Sales

-
New Venicle Sales <

inal i
for dealer groups; §ingl€ po and OEM's.

Parts Sales < automotive assoclations

—
Service Sales

Cq
d Gene'.q tl'on

« Intentionally going against
. ADA 2018? ’
\ N—\ - 8 fﬁ No '

i S ~ the grain of shiny metal and
I y P:e::n:um::::;::r::;izr RO to dealers: :,é% . s - = ﬂaShing ||g hts at the 2018
= -\vq ‘\ » s [ 17 Cpragle — — — .
g . - Qs Lo e NADA automotive dealer
BOO\( axhe o~ h So\ut‘ons . Sala
o oin \ at solve e ot ey .
demo < Amiic et = : Attendng conference we introduced a
srow and / ‘ NZ g’"’ty at P‘:’ob\ems‘. ” NADA 20187
QiG] N . oo oo hands on whiteboard
Gaick Lac ﬁngm_ o ‘Qiﬂi(-‘n'u deders, .
P campaign and booth.
NS
il +
Somtoe \’;:r) /

National Trade-Show, Websites, digital & traditional campaigns
https://www.toddlawsoncreative.com/vicimus-nada-whiteboard-campaign/ 1
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Fvicimur

CALENDAR

uuuuuuuu

_Soaal fldvent
CALENDAR
25, I)ay.sqﬂdmwﬁmm] ’I'¢u ] UP FEE

CURRENT BUMPER CLIENTS GET

" PSO FREE EMAIL CREDITS TO SEND
FROM THEIR ACCOUNT

NEW BUMPER OR GLOVEBOX
CLIENTS GET *250 OFF THEIR SET

- > ‘ ] unting down 25 Automotive F
L ; - 7 mwmlosw the c ouu of De: wnbc
1o give your deal lmm mmmmm
ies &ﬁdﬂ‘p ome memoni
day we' lgu cw on o
s . FILLINTHEFORM BELOWTO  J<"n "**"”"Y“"' ands 'V”“'D
¥ GET YOURDEAL! ¥

NEW BUMPER OR GLOVEBOX
||  CLIENTS GET *250 OFF THEIR SET |

Winter Social Campaign & Contest
https://www.toddlawsoncreative.com/vicimus-auto-advent-social-campaign/

Social Advent
Calendar

« Multi-language, multi-
channel Social Media
Campaign of Automotive
Marketing Tips.

ToddLawsonCreative.com
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Tc’;ml ajzvapt.mls

e s e o o Mt Ky

| Winner w4t aino recetve:
< $3.000 i mting geet

( + 000 tor pavaent Nowing Anionrn
L i 2 GoPon v 10 Gcummend pons iverbare

e over the mag 10 see whers we'rs gaing!

[Pl MADE WITH - 8 Iov Symptom Checklist
MOMMYVILLE H \

LOVE EVERY MOMMY MOMENT

Click on any of the icons that reflect the different
symptoms you may be experiencing.

» BECOME A MEMBER!  » LEARN MORE

ADD YOUR |
SQUARE

ONTARIO TOYOTA DEALERS el propie Grstcan. | SDTOYOTA

- HELLMANNs e o

TIPS & TRICKS .«

Toronto Raptors coach Sam Mitchell iS use rssA's Coach of the
@ | year He eamed the Red Auerbach Trophy in 3 decisive vote

A lot more...

| have spend the bulk of my 19 years being the glue between digital,
traditional and experimental marketing. You can find more digital legacy
work in my archive: https://www.toddlawsoncreative.com/digital/

ToddLawsonCreative.com
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Bumper

WE WANT YOUR CAR!

WE WANT YOUR TRADE f

Over my entire time at
Vicimus, Bumper has been

worked on. The flagship

Welcome, MELISSA LEIGH

product, Bumper has grown to
x,- have a user base through out

REGISTER

prp— North America, Mexico, Brazil

TRADE IN & TRADE UP

O PRI T

and is growing by the day. It
would be a long list for me to
to break out all activities done

- i on the product given its such a

huge part of the company

business.

View Screens, marketing, product breakdown on my site: https://www.toddlawsoncreative.com/
bumper-automotive-marketing-software/

ToddLawsonCreative.com
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GloveboxCMS

A multi-award-winning
platform that came out of
dealers need when Dashboard

BUY SMART - . % 692099 - found their requirements from
WN confidence ~ = ___- f

store to store were so similar. It
has been in used and

LEARN MORE NOW »

FIND OUT WHY OUR CERTIFIED \ =9

PRE-OWNED VEHICLES ARE THE RIGHT CHOICE!

continually updated for over
10+ years. Built from the
ground up specifically for
dealer websites and digital

4 WHEEL
ALIGNMENT

marketing.

View Screens, marketing, product breakdown on my site: https://www.toddlawsoncreative.com/
product-glovebox-cms/

ToddLawsonCreative.com
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'I'Y wnn 3305 Boston Road, Bronx, NY 10469
P —— SALES: 877-472-4102
@ SERVICE: 888-212-0546
PARTS: 888-230-7656
All Event Vehicles

WELCOME TO OUR
ONLINE AUCTION HOUSE!

2016 Ford Expiocer XLY 2015 Ford Edge SEL 2016 Dodpe Journey SXT 2013 Foed Flex SE

! ! U
Latest Bd : Linest B . Startieg Bid . Lates Beg .
USD $5,800.00 USD $8,668.00 USD $12.118.00 USD $8,668.00

@ @ ® L] @® ® @ @® ® e
Yot P o 2 woute 80 wie o 03 amii Pt

View Screens, product breakdown on my site:

https://www.toddlawsoncreative.com/onlinekars-automotive-auction-platform/

2016 Ford Explorer XLT

o 2 6 ER

OnlineKars -Auction
Platform

« Vicimus provided UX and Ul
expertise as a creative service.
Starting with a series of

ToddLawsonCreative.com

whiteboard discussion
sessions that were translated
into sketched wires, to digital
wireframes, to click through
prototypes and into designed
and coded front end interface
working with client software
team directly.

20



https://www.toddlawsoncreative.com/onlinekars-automotive-auction-platform/
https://www.toddlawsoncreative.com/onlinekars-automotive-auction-platform/

iWorkyWorky (pre-
beta)

TOP 3 REWARDS

iWorkyWorky MIND souL

O L 4 % « Initial concept phase for

210min of 1hr 13min $6 saved for eﬁiCienCy App

meditation of exercise in coffee

5-10 min (about) | | | | iWorkyWorky

LAST 7 DAYS

| osr  wocs B ° Included paper wires and
| | n | flow, digital wires, design
2-3 min (set up) . .
v m 9 7 s Ul and a linear click-

Start .
Using 54:05

Now MONTHLY TREND

Upcoming... as investor presentation

1 min (work now) ®

C. Penske File 2:00-3:30 p.m. EST ) ‘ tem plate.

through prototype as well

Next Free Time: 1:30 p.m. EST

ToddLawsonCreative.com



eQuo

TOOLBOX FUNDING

.
Toronto. Waterloo.. |
It's time for omunity where

our dreamers, doers, inventors
and achievers connect;

‘)
>

* Initial concept UX and

EquoShift (Beta)

prototype for business and

ToddLawsonCreative.com

investor community platform
EquoShift.

* Included paper wires and flow,

digital wires, design Ul and a
linear click-through prototype
for 1st round investor phase.

22



< Back to Main Men

\\Find the right package for your vehicle... in seconds.

@) Winter Wheels & Packages Winter Tires

A MODEL A YEAR

\\ Search Results: SORTBY: @) BRAND PRICE

X-lce Zi3
COMNA-08332

$1275.00 + Tax eresun | @ VIEW PACKAGE

BFGoodrich
Winter T/AKSI

COMNA-0B332

Prices listed include 4 tires
rims and sensors If applicable

Need help or
have questions?

Call our parts department
123-456-7890

QQuote

« Ul Design and consulting for

consumer facing tire retail
platform.

« Also included product sell
sheets and event material

23



View product breakdown on my site:
https://www.toddlawsoncreative.com/product-rms-revenue-marketing-suite/

RMS (Beta)

« The Revenue Marketing

Suite (RMS) was a large
ambition product that
incorporated a variety of
other products into one
marketing tool for dealers to
schedule, create, execute
and monitor their entire
marketing and media plan.

ToddLawsonCreative.com
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{'::_',CLOVEBOX wih Odometer

VIEWING Monday, May 4 2015 to Monday, May 11, 2015
DATA FROM: for AB (EN). SK (EN), and MB (EN)

HOT LEADS i UNKNOWN OTAL CONVERSION
OPPORTUNITIES AUDIENC RATE

Unidentified visitors M visitors who All hot leads and ups

CONVERSION
Identified visitors
likety to buy

DATE CUSTOMER PAGE VIEWS VISITS CONTACTED?

Today Sam Deven 2 - x No

View Screens, product breakdown on my site:
https://www.toddlawsoncreative.com/product-odometer/

o 321% | 1

Odometer

« Odometer was an analytics
engine that tracked
engagement in multiple
products that focused on
simplified, dealer-specific stats
and lead tracking. The tool
came out of a direct need
within Automotive Retail. Many
dealers want stats and ways to
track but find Google bloated
and overly complicated for
what they need to know.

ToddLawsonCreative.com
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ViP Bvert 2

View Screens, product breakdown on my site:
https://www.toddlawsoncreative.com/revups-asset-builder/

Rev-Ups Asset Builder

« RevUps Asset Builder is a
simplified image creation tool
built on a vast collection of
predesigned sets of
promotional images for
automotive retailers.

« The product launched with
over 100 campaign sets and is
now being integrated into
other Vicimus Software.

ToddLawsonCreative.com
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WHAT DOES THAT MEAN?

15+ years Agency-side & Client-side
Creative & Leadership Roles

5 years Software (SaaS)
Design & Creative Lead Roles

Independent Artist & lllustrator
since 2001 (www.toddlawson.com)

Consulting & Mentoring
since 2001 (www.minerthought.com)

Previous Businesses Owned:
2 (Design group & Clothing Co.)

Father
of 2 twin daughters

ToddLawsonCreative.com
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Nice things people say...

Todd Lawson is a “Swiss-Army-Knife” of creativity. Physical
or digital, no matter, he can do it fast and he can do it
very, very well. He is a Jack of all trades and a Master of
all. Hire him, quick, you won't regret it.

Glen Hunt / Ex CCO/CTO, V7/Cossette

*kkkkkkkk
Todd is a true talent, equal part user experience and idea
minded he's fluent in multiple communication languages.

Patrick Scissons / Co-Founder & CEQ, The Ostrich Algorithm
Ex CCO, KBS/Grey/Syncapse/BBDO

*kkkkkkkk

He embodied all of his creative works characteristics
while also being one of the most calm, cool and collected
creatives that I've had the pleasure of working with.

Barry Hillier / Co-Founder & CIO At EquoShift
Former Owner/Founder At Dashboard

*kkkkkkkk

Todd is a talented senior creative that has incredible
dedication and passion. His ability to understand the
objectives and deliver relevant, exciting creative is
outstanding.

Brian Steinhauser / Co-CEQ / Discovery Loft

*kkkkkkkk

Todd is one of those rare creative professionals who not only
produces beautiful and inspired design, but actively leads
the process around it. He understands the sweet spot where
business objectives and creative innovation intersect and is
extremely adept at bringing fresh insights to the projects he
works on.

Gayle Lunn / Partner / Rebelles Research

*kkkkkkkk

Todd's strong leadership, communication and customer
service skills were the reason this project was such a huge
success for the AutoShow. It didn't matter what the task or
request was, he made it happen for us. We cannot thank him
enough as he was a true pleasure to work with!

Stephanie Thompson / Manager, Marketing & Operations

ToddLawsonCreative.com
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Recap...

» Agencies I've Worked with: Grey Canada, Dashboard, Strategy

Mob, Little Green Tree, Vicimus (in-house marketing/software UX/
ul)

Clients/Brands I've helped: Abreva, AXE, Acura on Brant, AIDS
Committee of Toronto, ATI, Atlanta Magazine, BlackBerry (RIM),
Blue-Kote, Bombay Sapphire, Breathe Right, Bumper, Burlington
Ribfest, Canadian AutoShow, Canadian Online Gamers Network,
CDRS Hamilton, Corus, CosmoTV, Cruzan Rum, CCSC, Diageo,
Dofasco, Débaufré, Eli Lilly Cymbalta (Pharama-depression), EIm
Street Magazine, Enroute, Euroglass, Exclaim, Fortune Magazine,
GSK, GloveboxCMS, Grape-Nuts, Great Grains, Guinness,
Hellmann’s, H&R Block, Home Hardware, InBurlington,
Independent School Association of Ontario, LCBO, Lexus of
Oakville, Milk, Nissan Canada, Ontario Toyota Dealers
Association, Ovarian Cancer Canada, Playtex (Health/Product -
FemCare and InfantCare brands), POST Cereals, Pronamel,
Sagicor General Insurance, Sensodyne, Scotiabank, SevenStar
Sports, Shreddies Cereal, Sunlight Laundry, Suburban Ford,
Sunveil Sunwear, St. George Apple Festival, Swiss Herbal
(Pharma-vitamins), Toyota Canada, the Toronto Jewish Film
Festival, Vaseline, Wrigely’s Juicy Fruit and W-Network (partial list)

Awards & Accolades: 50+ awards national and international
for marketing, branding, illustration and design.

Public Speaking: Opening speaker at 2015 RGD Creative
Directions Conference, Guest speaker at Sheridan College,
2004

Creative Skills: Creative Direction & Strategy, Art Direction,
Concepting, Branding, Design, Illustration, Social, Digital &
Traditional Marketing, Writing (short form, long form,
scripting)

Business Skills: Executive team Experience, Team and
Departmental Management, Client Management, New
Business Development, Internal Planning, Budgeting,
Resource Management, Project management, SOWs,
Estimates, Process Development and deployment

Information Skills: UI/UX, Wires, Architecture, Prototypes,
User Testing, Documentation, BRDs, Product Development,
Roadmaps

Social Skills: Interpersonal Skills, Public Speaking,
Storytelling, Mentoring, Teaching

Titles held: punk, rebel, grunt, box packer, electrician
apprentice, shrink wrapper, illustrator, artist, designer, art
director, creative director, VP, chief creative officer, dad.

ToddLawsonCreative.com
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Accolades...

2014 & 2015, he was Ranked 9th & 15th Best Art Director by Strategy

Magazine's Creative Report Card

2016 Cassies - Silver:Matching Message to Medium

GSK Snore Phone App

2015 Marketing Awards

2015 AToMiC

2015 Applied Arts

2015 Cassies

2015 Advertising & Design Club Of Canada

2014 CMA Media Innovation Awards - Gold - sleep clinic
2014 Marketing Awards - Gold and Silver - sleep clinic
2013 ADCC Agency of the Year

2013 Cassies - Grand Prix + 2 Golds - Milk Carton 2.0
2013 Cannes - Mobile Lion Silver - ValuableCheckin.ca
2013 Cannes - OOH Media - Guinness Window Pints
2013 Marketing Awards - Gold social media

2013 One Show - 2 Silver Pencils - ValuableNetwork.ca
2013 Art Directors Club - ValuableNetwork.ca

2012 Tomorrow Awards ADC of NY - ValuableNetwork.ca

2012 Applied Arts Interactive - Pro Bono - MCSC Search Tool
2012 Applied Arts Interactive - Social - ValuableNetwork.ca
2011 ADCC - Silver - Media Innovation - Global Mood Clock
2011 IAC - Best Marketing Interactive application

The FWA - 2011 - Mobile Site of the Day - Global Mood Clock
The FWA - 2011 - Short list - Global Mood Clock Web-Site
Cassies Grand Prix - 2007-2010 Hellmann'’s

The FWA - Shortlist 2010 3DToyota.ca

2009 Applied Arts Interactive Award - Hellmann'’s

Unilever Global Award - Best Performance (internal)

2008 Applied Arts Award - H&R Block Facebook Campaign
Davey Silver Branding Award 2007 - Hellmann'’s Eat For Real
American IllustrationApplied Arts Annual 2002

Applied Arts Annual 2003

2002 GXXi Graphic Exchange (bronze)2003

GXXi Graphic Exchange (bronze)

Sheridan Silver Medal

Sheridan Scholar

ToddLawsonCreative.com

« 2012 Art Directors Club of Canada - Gold - ValuableNetwork.ca
« 2012 LIA - Gold and Silver - ValuableNetwork.ca

« 2012 Marketing - OOH - Guinness Window Pints

« 2012 Applied Arts Interactive - ValuableNetwork.ca

VIEW DETAILED WORK HISTORY & RESUME:
https://www.toddlawsoncreative.com/cv/
Or https://www.linkedin.com/in/toddlawson/



https://www.toddlawsoncreative.com/cv/
https://www.linkedin.com/in/toddlawson/
https://www.toddlawsoncreative.com/cv/
https://www.linkedin.com/in/toddlawson/

647-338-2350

prolific@toddlawson.com

Professional Work: www.ToddLawsonCreative.com
LinkedIN: https://www.linkedin.com/in/toddlawson/
Artwork: www.toddlawson.com
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